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Abstract: Nowadays, health is not only valued for the individual, but many jobs have recognized that a
healthy workforce contributes to a company’s productivity and reduces health care costs, meaning that
the value of human resources is an important pillar of the competitiveness of businesses and
organizations (Nyitrainé Garaj, 2015; Péter, 2018; Bacsné et al., 2017). The main focus of our research
was to examine the effect of incentives used in workplace health promotion on the well-being of the
employees and on promoting healthy lifestyle. The data for our primary research was collected via
questionnaire. The survey has been designed to provide information about the lifestyle of the average
Hungarian employees, the fringe benefits as the incentives of physical activity and their utilization.
Beyond this we were interested in finding out if there should be an initiation on the employers’ side
regarding physical activity would there be an inclination within the employees for its usage. The result
of the survey (N=133) shows that since white collar workers spend the majority of their days with little
to no physical activity while working, sough out more sporting activities outside work. The data also
suggest a health conscious behaviour among the respondents with high scoring driving factors for
physical activity such as the importance of health, stress relief etc. Furthermore, results showed that
after receiving these incentives employees engaged more frequently in sporting activities and that
there is a willingness for use among those not receiving it.

Keywords: workplace heath promotion, well-being, employee’s well-being, healthy lifestyle

Introduction

In today’s fast globalizing world where technological changes are constant the
increasing need for effectiveness and comfortability outweighs the importance of
physical activity. In addition, time spent with work is steadily growing. The number
of working hours per week and the length of active working life have increased as
well (Bokor, 2009). This change in lifestyle contributes significantly to the fast
spreading of civilizational diseases. Because of this reason it is not surprising that
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the determining factor of future’s competitiveness is considered to be healthy labour
(Nyitrainé Garaj, 2015; Szolnoki, 2013; Hegyesné Gorgényi, 2019).

The contribution of a healthy workforce can be interpreted on different levels.
On one hand healthy employee has a direct impact on its organisation by lowering
the cost of healthcare. Indirectly, the improvement of the workers health,
absenteeism or days spent in sick leave and incapacity to work can be significantly
lowered, while productivity is notably increased (Kapas, 2007).

Besides the direct and indirect impact on organisational efficiency it is
important to mention other additional benefits of the healthy human capital and
well-being of the employees’, such as its impact on recruitment, retention, work
moral, fluctuation, loyalty and the reputation or image of the organisation (Kapas,
2007). In conclusion healthy labour is a remuneratory investment in the business
sector (Balogh, 2018).

Taken these facts into consideration it is not surprising that workplace health
promotion, aimed at the physical and mental wellbeing of the employees is shifting
more and more into focus in recent years and that it gives an integral part of
European Union 2014-2020 strategy. European Agency for Safety and Health at
Work has therefore given high priority to the issue as well (Bogos, 2018).

It is also important to mention, that while the general view is that physical
wellbeing is the sole responsibility of the people, because the contribution of the
individual and because its increased significance on organisation level highlighted
above the role of the employer on health promotion can’t be overlooked (Balogh,
2018; Hegyesné Gorgényi, 2018; Karoliny, 2016).

The main focus of our research was to examine the effect of incentives used in
workplace health promotion on the well-being of the employees and on promoting
healthy lifestyle. The survey has been designed to provide information about the
lifestyle of the average Hungarian employees, the fringe benefits as the incentives of
physical activity and their utilization. Beyond this we were interested in finding out
if there should be an initiation on the employers’ side regarding physical activity
would there be an inclination within the employees for its usage.

We have chosen two of these incentives from Hungarian health promotion
practices, namely the “Szép” Card and the All You Can Move Sport Pass (AYCM).
Where the former is a Card system containing three “pockets” with different amount
of money in each that can be used up for accommodations, holidays, catering or
health and sporting purposes as well. While the latter serve - as its name suggests -
as an ultimate Sport Pass that depending on the size of the package gives access of
hundreds of sporting facilities country wide including yoga studios, swimming
pools, gyms etc. to its owner.

Theoretical background

The positive effect of physical activity and exercise on health has already been
proven (Lee et al., 2001; Bir6, 2015; Hidvégi et al., 2017), but we can also find more
and more research on individual sports and forms of movement. They analyze the
effect of physical activity on the body, physical and mental health (Bond et al.,, 2002;
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Pik6 and Keresztes, 2007; Borbély and Miiller, 2008; Bodolai et al., 2016), and also
deal with their recreational role (Bendikova, 2017; Puskés et al., 2018; 2019).

Active lifestyle, regular sporting activities becoming lifestyle elements and
encouraging it in all ages is an important task, as they play an important role in the
prevention of lifestyle related diseases (stroke, cardiovascular diseases, stress and
mental illness, obesity, osteoporosis, cancer type 2 diabetes) (Borbély and Miiller,
2008; Lakd, 2014; Miiller and Bacsné, 2018, Kinczel et al.,, 2020).

With the majority of time spent with work, and its steady rise suggests that
worksite importance shouldn’t be overlooked and that it should be the place
where change can and should be made. Besides its convenience coming from the
long hours spent there the importance of healthy workforce is a long standing
truth among scholars (Katzmarzyk and Janssen, 2004; Oldridge, 2008; Medibank,
2007; Karoliny, 2016).

It is also important to take into consideration the remuneratory attribution of
workplace health promotion (Balogh, 2018). Baicker et al., (2010) estimated that for
every dollar an American company spent on health promotion leads to the saving of
3.27 dollar healthcare cost and 2,73 on sickday leave.

That is why a great deal of literature today deals with occupational health and
workplace health promotion. Based on this fact, many studies focus on health
conscious corporate behaviour (Péter et al, 2013, Karoliny, 2016) or occupational
health research (Kun, 2014) and the competitive advantage coming from having
healthy workforce (Nyitrainé Garaj, 2015; Szolnoki, 2013; Hegyesné Gorgényi, 2018).

Workers ’health is affected by stress, sedentary work, persistent loads,
carrying heavy objects, environmental factors and social impacts (Nistor et al,
2015). The health status of employees can be adversely affected by high levels of
stress, which can be caused by time constraints, unclear goals, and so on. Numerous
studies also address workplace stress and its negative effects both on the employee
and on the company as well (Calnan et al., 2001; Juhasz, 2002; Olofsson et al., 2003;
Lambert et al.,, 2003; Haffner and Bardos, 2019).

Companies that promote health program experienced that absences due to
illness have lowered, while they perceived a positive shift in their productivity. It
should also be mentioned that the staff turnover or fluctuation of these companies
also decreased while their image and reputation improved (Fritz, 2011).

In Hungary, several studies shed light on various health problems or risk
factors caused by jobs, work tasks and working conditions (Hidvégi and Miiller,
2009). The publication of a Hungarian study (Hidvégi et al., 2017) suggests physical
activity and exercise based lifestyle programs in occupational health promotion,
which can be an excellent means of compensating for sedentary work. Hartfiel et al,,
2011 describes the positive effect of yoga on workers, one of the benefits of which
was the stress relieving effect.

Bacsné et al,, (2017) found that Hungarian, non multinational companies are
already they realized that it was worth paying attention and money to the health of
their employees. Most of the small and medium sized enterprises involved in their
research, to some extent attention pay for your health. This is reflected in the fact

110



The Effect of Workplace Incentives with Regards to the Well-Being of the Employees
vol. 13, no. 2, 2020, pp. 108-122

that even for the use of a sports facility, they even give their employees a sports
lease, and some of them are held annually also organizes a bypass sports event.

Research among several international employees has shown that in increase
the physical activity of the workers and their sporting activities, health programs
focusing on helping the workers to be more physically active with longer term
planning are more successful (Skogstad et al., 2018; Corbett et al., 2018). Although
workplace sports are also important, the positive effect of such sports activity in
improving the long term physical activity results of employees has been
demonstrated which was performed several times a week by the employees outside
the workplace (Burn et al., 2017; Makai, 2019).

In addition to motivation, this type of fringe benefit can also result in
satisfaction and loyalty to the company, as many studies show that life satisfaction
in athletes is higher (Hidvégi and Miiller, 2009b).

All You Can Move Sport Pass (AYCM) and “Szép” Card as good practices of
health incentives

The ALL YOU CAN MOVE Sport Pass is an employer benefit solution, which
provides the employees of the partner companies access to hundreds of AYCM
facilities, like gyms, swimming pools, dance studios, etc. The Sport Pass can be used
daily, even every day in different AYCM facilities available in the chosen package
(all-youcanmove.hu, 2020).

In 1999 the distributing company of the so called AYCM, the “Klub Rekreacid
Sport és Rendezvényszervez6 Iroda” was established. In this year the company
created its first product, the predecessor of the AYCM, the “Rekreaciés Kartya”
(Recreational Card). The main purpose of the Card was, to face the HR challenges of
the 21st century, with offering their clients unlimited access to sports facilities like
fitness clubs, swimming pools, saunas and others (allyoucanmove.hu, 2020).

Up until 2019 the company counts more than 850 sports facilities where they
accept the Sport Pass, while more than 1,200 medium and large enterprises and
government organizations provide AYCM Sport Pass to their employees (all-
youcanmove.hu, 2020).

There are 6 main packages in the program from size “S” to size “XXL” with
differences in costs and the amount of accessible AYCM facilities with the Card.

Two payment methods can be chosen: Monthly payment or payment in sum.
Beyond this the company offers three types of payment constructions for their
clients (allyoucanmove.hu, 2020):

1. Co-Payment or Co-Financing: “where the employer can choose to pay a part
of the Employee’s AYCM Sport Pass - reaching maximum employee satisfaction.
Giving as a fringe benefit (Tax Contribution is equal to the wage), through talent
management or corporate wellness program, the employer is paying one part or the
whole price of the AYCM Sport Pass.”

2. Full-Payment: “this option is for those, who would like to finance the
employees’ AYCM Sport Pass completely, reaching the maximum employees’
satisfaction - on this field. The employer concludes an Engagement Agreement with
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the AYCM, and the financial settlement of the cards will be made between the two
companies (Tax Contribution is equal to the wage as well).”

3. Self-Payment: “where the employer concludes a Framework Agreement
with the AYCM and agrees to announce the AYCM Sport Pass within its employees.
The employees can individually decide if they would like to apply to the AYCM Sport
Pass program, what package he/she needs and what payment method he/she would
like to choose. In this construction the employer doesn’t have any payment or
administration obligation the employees will pay the AYCM Sport Pass individually
from their salary or with OTP Cafeteria card - Gift subaccount.”

A for the “Szép” Card, the “Széchenyi Pihend” Card (Translation: Széchenyi
Leisure Card) is a universal electronic voucher in Card format, which employees can
receive from their employer as a fringe benefit within the cafeteria system. The main
idea was to develop a benefit card system that helps the domestic economy recovery
(szepkartyasok.hu, 2020).

The Card contains three subaccounts or “pockets” with different money limits.
The biggest of the three is the accommodation pocket with 225 000 HUF, which can
be used up for domestic accommodations, domestic travels or holidays. The annual
limit of the second pocket is 150 000 HUF. Employees can pay with it for catering,
warm dining in restaurants, canteens, buffays etc. And the third and smallest one
with 75 000 HUF is the recreational pocket, which can be used up to pay in cultural
and entertainment institutes or for sporting and health services (szepkart-yasok.hu,
2020).The amount transferred to the card is received in full by the employee, and
can be used up full as well (szepkartyasok.hu, 2020).

Material and methods

The main focus of our research was to examine the effect of incentives used in
workplace health promotion on the well-being of the employees and on promoting
healthy lifestyle. The data for our primary research was collected via questionnaires.
The questionnaire has been designed to provide information about the lifestyle of
the average Hungarian employees, the fringe benefits as the incentives of physical
activity and their utilization. Beyond this we were interested in finding out if there
should be an initiation on the employers’ side regarding physical activity would
there be an inclination within the employees for its usage.

As we were particularly interested in the workplace habits of the respondents
and their inclinations to workplace health incentives the questionnaires were filled out
within the working strata, both on paper and online, using Google Survey platform.

The operative work was carried out using the IBM SPSS statistical data
analysis program, in which descriptive statistical analyzes dominate (mean,
standard deviation, median, mode).

The survey was created containing open and close ended, short answer
questions. Besides this Likert scale (from 1 to 5) questions were generated in
order to gather information what drives respondents to participate in sporting
activities, how much these incentives affected the attitudes to the employees
towards their employers.
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In addition to descriptive statistics, we have used the Chi-square cross table
test to determine the relationship between the nature of the employees’ work and
their habits regarding physical activity.

To evaluate the effect of these incentives on the sporting habit of worker’s,
among Card holders we have compared the frequency of participating in physical
activities before and after obtaining any of the Card.

Introducing the sample

During the data collecting we've received 150 surveys both on paper and on
the on line platform - from which after the data cleaning 133 were used. After
analyzing the evaluable questionnaires we've received the following socio-
demographic picture of the respondents.

Out of the 133 fill outs 53.4% of them (71 people) were made by women and
46.6%, or 62, were made by men, with an average age of 33.3 years (standard
deviation 10.4). As the theme of our research suggests our main target group was the
working strata. The age of our youngest respondent was 20 yrs, and the oldest 61 yrs.

As for the highest level of the education, with 59.8% (79 people) the majority
of our respondents have high school (gymnasium, technical school, vocational
school) qualification; 20.3% (27 people) have university degree; 19.5% (26 people)
have collage degree, and one person (0.8%) has elementary school qualification as
the highest level of education.

One of the more important questions was the nature of the respondents work.
Are they white collar workers, or physical workers or even both? After evaluating
the answers the following statistics were compiled (Table 2).

Table 1. The nature of the respondents work
Source: Own research (2020)

Frequency Percent

(Persons) (%)
Physical work 20 15
Mental work 83 62.4
Both 30 22.6
Total 133 100

As Table 1, above shows the majority of the respondents (62.4%) are white
collar workers while only 37.6% of them does physical work with some kind of
intensity. This means that our target group spends the majority of their days with
little to no physical activity while working. The fact that the greater part of those
participating in the survey are doing mental work advantageous result, because the
effect of workplace health incentives can be analyzed more effectively among
employees with sedentary lifestyle.

In addition to this we have asked them to estimate the net value of their
monthly salary and if they possess any one of the Cards mentioned above.
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As the left diagram of Figure 1 shows the majority of those questioned have
either Szép Card, AYCM Sport Pass or both (Cumulative percentage is 60.9%), while
39.1% neither. Based on these answers, for further analyzation the respondents
were broken down into two groups, where in the group holding Cards we are
examining the usage, motivations and its impact on lifestyle and on the attitude
towards the employers. While in the other one question are asked regarding their
willingness, so as to would they take up on the opportunity if such incentives were
introduced by their employers

Ay

230%_  0.80%

a
4

= Under 100 000 HUF
= Szép Card = 100001 - 200 000 HUF
= AYCM SportPass = 200001 - 300000 HUF
" Both = Over 300 001 HUF
u Neither = Don't want to answer

Figure 1. The Card possession and income situation of the respondents
Source: Own research (2020)

From the 133, three people (0.8%) opted out of answering question about
their monthly income. Among those willing to answer the majority (40.6%)
estimated the net value of their monthly income between 200 001 and 300 000
HUF (1 Euro = around 354 HUF as of 05.01.2020). The second greatest strata earns
between 100 000 and 200 001 HUF, while those earning over 300 001 HUF
represented 21.8% of the group.

Because the use of Szép Card is not restricted to sports or health purposes
only we have created a question to see if respondents have any sport or health
related spendings with this type of card.

From 81 Szép Card holders relatively small percent uses the Card for this
purpose (Table 2). It is not surprising however, since the Leisure pocket, which
can be used for this reason is the smallest of three and because the other two
pockets are more desirable, since they can be used for accommodations and
holidays or catering and warm dining. Besides this employers can decide if they
want to manage the allocations of the pockets so this can be more restricted or
they can entrust it to their employees.
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Table 2. The utilization of Szép Card regarding heath or sport related spendings
Source: Own research (2020)

Frequency Percent

(Persons) (%)
Sport purpose spending 9 11.1
Health purpose spending 12 14.8
Both 12 14.8
Neither 48 59.3
Total 81 100

Results of the correlation tests

For us to get a basic picture about the sporting habits of the employees
especially considering the nature of their work we have taken a Chi2 test to see
whether the type of work they do affects their physical activity (Figure 2).

Do you participate in any type of sporting activity? * The nature of your work?

Crosstabulation
The nature of your work?
Physical Mental Both Total
Do you paltipipate i_n_any Yes Count 15 78 25 118
typeof sporting activity? % within The nature of 75,0% 94.0% 83,3% 88,7%
your work?
No Count 5 5 5 15
% within The nature of 250% 6,0% 16,7% 11,3%
your work?
Total Count 20 83 30 133
% within The nature of 100,0% 100,0% 100,0% 100,0%
your work?

Chi-Square Tests

Asymptotic
Significance

Value df (2-sided)
Pearson Chi-Square 6,924° 2 031
Likelihood Ratio 6,396 2 041
Linear-hy-Linear 256 1 613
Association
N of Valid Cases 133

a. 2 cells (33,3%) have expected countless than 5. The
minimum expected countis 2,26.

Figure 2. The Card possession and income situation of the respondents
Source: Own research (2020)

For the question: “Do you participate in any type of sporting activities?” 75%
of the physical workers answered with yes. From those who have both physical and
intellectual work 83.3% chose yes, while 94% of the white collar workers said they

115



Aniké MOLNAR, Anetta MULLER
DOI 10.30892/ gss.1302-064

participate in sporting activities with some kind of intensity. The results showed
significant differences between the respondents regarding the nature of their work
(Chi2=6.92, df=2, p=0.031).

Research has shown that the physical activity of those performing mental
work is significantly higher than that of those performing mixed or physical work.
This finding is important because we can conclude that white collar workers sought
recreational sports to compensate for sedentary and inactive work. The lower
percentage of participation among physical workers is due to the fact that it is true
that physical workers are more active, but it is important to note that the activity
spent at work is not a substitute for the beneficial effects of sport on the body.

Since white collar workers are clearly favor physical activities outside work
and actively soughing it and engaging in it employers should take up on the
opportunity and assist it, moreover they should encourage it, considering the
positive effect it has on productivity, competitiveness and its cost reducing quality.

Results

First, we wanted to take look at what drives these employees to participate in
sporting activities. For this reason, we have created a Likert scale question where
respondents could rate the 10 statements from 1 to 5 where 1 means the
respondent doesn’t agree at all, while 5 means they fully agree with the statement.

Figure 3 below shows the collective results to this question.

Doctors advice IIIIIEEEEGGEG..13l.. >
Because of the competition [ININLLL0 e 208
Because of the community I L2 e 9 GO
Tolook good Ll — 370
Entertaints me L0003 83
Tobe fit NG S — 3 02
It relaxes me L2 s 3 08

To be healthy L — 4,16
To overcome stress & 4.5

B Std. Deviation ™ Mean

Figure 3. Why do respondents take part in sporting activities? (on a Likert scale from 1 to 5 where 1
means the respondent doesn’t agree at all, while 5 means they fully agree with the statement)
Source: Own research (2020)

With an average score of 4.5 from 5, the highest rated statement is that
employees are participating in physical activities to overcome stress. As the results
shows respondents use physical activities as tools to help relieve stress, which is an
important outcome considering the fact that workplace stress is a growing concern
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in today’s fast globalizing and competitive economy (Van der Zwan et al,, 2015). In
addition to the impact stress have on ones well-being it has a great economical effect
as well, since workplace induced stress can increase absenteeism; create pervasive
dysfunctional pattern and lower productivity (Colligan and Higgins, 2006).

As the results indicates workers regard physical activity’s stress relieving
quality highest on the list. Because of this reason and the increasing seriousness of
stress, employers should take into account to incite their employees to exercise
more. This is a highly remuneratory investment and the consciousness of the
respondents regarding Physical activity’s effect indicates their willingness to take on
the opportunity if it should be given.

The second highest rated statement, with an average score of 4.16 is linked to
health as well. The health consciousness nature of employees’ is clearly present among
the respondents. This also indicates a positive attitude towards physical activities.

The statements “Makes me happy” (Avg. score: 4.11) “Relaxes me” (Avg. score:
3.98) which also relates back to the stress relieving attribution of physical activities
scored third and fourth highest on the list.

In conclusion health conscious driving and motivating factors scored higher
on this question while secondary attributions of sporting activities such as
competition and the community ended up at the back. The conscious attitude of the
employees is a positive result both from the standpoint of health development and
both from willingness. Because this type of awareness suggests that there is a need
among employees for this type of incentives.

In order to evaluate the effect workplace health promotion incentives have on
the habits of the employees we have asked them how often they participated in any
kind of sporting activities and how did it change after using one. For this reason, the
answers of those holding a Card (N=81) were analyzed with Paired Sample T Test,
and the frequencies of the two question was presented graphically (Figure 4).

100.00%
90.00%
80.00%
70.00%
60.00% 48.10%
50.00% 379,
40.009%
oo 24700 23.50%
20.00% 11.10%
1.20%
10.00% 14.80% ’
0.00% 2.50%
Occasionally 1x per week 2x per week 3x per week 4x per week 5x ormore
times per
week

=== Before having Card  ==With Card

Figure 4. The intensity of sporting activities before owning a Card and after
Source: Own research (2020)
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The results showed that before owning any type of Card the respondents took
part in sporting activities with an average of 2.06 (Sd=1.22) times per week
frequency, whilst after getting one and using it this amount increased to 3.26
(Sd=1.5) times per week (t=-7.09, df=80, p=0.000). The results therefore confirm
that by using a Card employees participate in sporting activities significantly more
than before owning one (Figure 4).

This outcome draws attention to the fact that the card can be a powerful
motivating and incinting tool in increasing the sports activities of employees. And
because physical activities improve health, it certainly shouldn’t be overlooked.
Furthermore, this results suggests that, given the significant contribution of a
healthy workforce to organizational performance, productivity, competitiveness, the
cost reducing quality of the employees’ health and therefore the remuneratory
nature of the investment makes workplace health promotion incentives, as fringe
benefits for the employees a desirable construction in organization programs.

Amon those not having any type of the two studied Card (N=52) we were
interested in finding out if there should be an initiation on the employers’ side
regarding physical activity incenting fringe benefits would there be an inclination
within the employees for its usage.

For this reason we have created a Likert scale question, with the question
“Would you participate more in any sporting activities if ...?” where respondents
could rate from 1 to 5 where 1 indicated the respondent doesn’t agreed at all, and 5
where they fully agreed with the statement

Table 3. Would you participate more frequently in any type of sporting activities if
Source: Own research (2020)

Frequency Percent

(Persons) (%)
Don’t agree at all 7 13.5
Slightly agree 2 3.8
Agree 21 40.4
Strongly agree 12 23.1
Fully agree 10 19.2
Total 52 100

As Table 3 demonstrates from the 52 respondents who don’t own a Card, only
13.5% is fully indifferent towards health promoting fringe benefits, while 86.5%
percent showed inclination to it with some kind of intensity.

The positive result of T sample, and the willingness showed by those not
receiving from this incentives shows that there is a clear need among employees
regarding health promoting benefits from their employers, and that it is a
utilized construction.

After finding out that there is a clear positive stance towards health promoting
fringe benefits among both those receiving it and those of not, we were curious if it
had any impact on attitude towards employers providing it. We have asked the
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respondents to rate that receiving these fringe benefits either improves the attitude
towards their employers (question 1) or worsen it (question 2).

The overall sentiment of the respondents with an average score of 4.23 (Sd.=
1.2) out of 5 (1 indicated the respondent doesn’t agreed at all, and 5 where they
fully agreed with the statement) a positive attitude, which coincide the studied
literature about the improvement of the company’s image, reputation and loyalty to
the employer, which helps with fluctuation and productivity as well. While question
two that asked about whether it worsens the employees attitude showed a relatively
low score 1.33 (Sd.=1.12).

The results highlighted that besides the positive direct effect in business
sector, employers should invest in their employees health, as it is also improve the
work moral and the employees attitude to their employers.

Conclusion

The research highlighted the differences caused by the employees’ nature of
work. The results showed that white collar workers engage more frequently in
sporting activities outside their work than physical workers, since they spend the
majority of their time with little to no physicals activities while working. They try to
compensate this sedentary lifestyle, as they actively sough opportunities that offer
physical activities. The lower percentage of participation among physical workers is
due to the fact that it is true that physical workers are more active, but it is
important to note that the activity spent at work is not a substitute for the beneficial
effects of sport on the body.

The analyzations of motivating factors showed a health conscious attitude
among the employees. With the highest scored driving factors regarding exercise:
stress relieving and relaxing quality, healthy and fitness and of course its delighting
effect. We assume that this type of awareness has a positive impact in the utilization
of these incentives.

In order to evaluate the effect workplace health promoting fringe benefits have on
the habits of the employees we have chosen two of these incentives from Hungarian
health promotion practices, namely the “Szép” Card ( an electric voucher system with
account that can be used for sport and health purposes) and the All You Can Move Sport
Pass (AYCM) (an ultimate SportPass that makes hundreds of sporting facilities available
for its owners with unlimited using time) and asked the respondents how often did they
participate in any kind of sporting activities before owning one of these Cards and how
did it change after using one. After analyzing the results, we can conclude that there is a
positive significance. It showed that by using a Card, employees participate in sporting
activities significantly more than before owning one.

And among those not having any type of the two studied Card we were
interested in finding out if there should be an initiation on the employers’ side
regarding the encouragement for physical activity, would there be an inclination
within the employees for its usage.

And since the results confirmed that there is a clear positive stance towards
health promoting fringe benefits among both those receiving it and those of not, we
were curious if it had any impact on attitude towards employers providing it.
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The outcome supported our previous assumptions. The overall sentiment of
the respondents was that in fact it did improve the reputation of their employers
and the company as well.

From the awareness and health conscious behavior of the employees’, the
significant effect it has on the frequency of physical activity engagement, the willingness
of those who doesn’t receive it and the positive impact it has on the reputation of the
company it is clear that workplace health promotion incentives are working, it is a
remuneratory investment, and because these facts employers should take up on the
opportunity and use it for both their employees and their company’ sake.
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