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Introduction

Azerbaijan's journey towards independence in 1991 marked the beginning of a
challenging period characterized by economic hardships, including high inflation,
widespread unemployment, low living standards, and a scarcity of essential
commodities (Suleymanov and Osman, 2016). However, as the new millennium
approached, foreign investors started to show interest in Azerbaijan, bringing about
a transformative phase in the country's economic landscape. This influx of
investment not only bolstered economic growth but also paved the way for the
introduction of CSR initiatives.
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Initially, the oil industry took the lead in adopting CSR practices, reflecting a
growing awareness of the need for responsible business conduct. Over time, this
commitment to CSR expanded beyond the oil sector, encompassing diverse
industries such as banking and food (Mirzayev, 2020). This shift indicated a broader
acknowledgment of the role that businesses play in contributing to the well-being of
society.

Sport has always held a special place in Azerbaijani culture, serving as a
unifying force that fosters national pride. The country's historical successes in sports
like wrestling, weightlifting, and gymnastics have underscored the deep-rooted
passion for athletics among its people. Recognizing the transformative power of
sport as a platform for social change, Azerbaijan has begun to embrace CSR within
the sports industry.

This paper aims to delve deeper into the motivations driving CSR initiatives in
Azerbaijan and the obstacles encountered in their implementation. Additionally, it
will provide a comprehensive analysis of the current state of CSR, with a specific
focus on the sports sector within key industries, including food, finance, and oil.

As Azerbaijan continues to navigate its post-Soviet path, the evolving landscape
of CSR reflects not only economic progress but also a commitment to sustainable
and socially responsible business practices. The intersection of CSR and the sports
industry offers a unique lens through which to examine the broader societal impacts
of corporate initiatives, shedding light on the potential for positive change and
community development in Azerbaijan.

Literature review

CSR in Food Sector. CSR within the food industry has become increasingly
prominent due to rising consumer awareness and concerns regarding public health,
environmental sustainability, and ethical sourcing. Investing in sustainable
agricultural practices ensures supply chain stability, which is vital for businesses
reliant on consistent produce quality (Guthman, 2004). Moreover, it should also be
stressed that the business advantages of championing ethical sourcing, which not
only secures worker welfare but also appeals to an expanding base of ethically
concerned consumers (Barett et al., 2012). Furthermore, aligning product offerings
with health trends presents a lucrative opportunity for companies. It allows them to
access a wider market segment while simultaneously addressing global health
challenges (Hawkes and Popkin, 2015). To summarize, the food industry's shift
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towards CSR shows its response to changing global needs and customer preferences.
This trend benefits both their business and the wider community.

CSR in Financial Sector. Since the 2008 crisis, the importance of trust in the
financial sector has been paramount. CSR in banking and finance revolves
significantly around restoring and maintaining this trust, achieved through ethical
practices and transparent operations. Additionally, the current global challenges,
such as climate change, are making green financing not just an ethical imperative
but a prudent business strategy (Scholtens, 2009). Furthermore, community
development initiatives by financial sectors not only contribute to societal welfare
but also future-proof institutions by fostering potential future markets (Weber and
Feltmate, 2016). In summary, the financial sector's embrace of CSR is a strategic
move to rebuild trust and ensure long-term viability. Their actions reflect a
commitment to both ethical responsibility and sustainable growth.

CSR in Oil Sector. The oil sector, a cornerstone of the global economy, has come
under increasing scrutiny for its far-reaching environmental and socio-economic
impacts. Recognizing the urgency of addressing these concerns, CSR has emerged
as a crucial framework for the industry to navigate and mitigate challenges on
multiple fronts.

e Environmental Stewardship: The foremost challenge confronting the oil
sector is its environmental impact, particularly in the context of climate
change and the broader consequences of fossil fuel consumption (Endres,
2009). In response to growing environmental concerns, the industry is under
pressure to minimize its ecological footprint. CSR initiatives within the oil
sector are increasingly focusing on adopting cleaner technologies, reducing
emissions, and implementing sustainable operational practices. By
addressing issues such as habitat disruptions and carbon emissions, these
initiatives seek to align the industry with broader environmental
conservation goals.

e Community Relations and Development: Oil operations are often situated in
regions that are home to indigenous or socio-economically disadvantaged
communities. The extraction and processing activities can lead to
disruptions, impacting local populations. CSR efforts in the oil sector are
crucial for building positive community relations and fostering sustainable
development. Initiatives that prioritize community development, education,
and healthcare not only contribute to the well-being of local populations but
also help in establishing a harmonious relationship between the industry
and the communities it operates in (Frynas, 2005). This, in turn, contributes
to the smooth functioning of oil operations and mitigates potential conflicts.
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e Transition to Sustainable Energy: The global push towards renewable
energy sources has reshaped the energy landscape and necessitated a
paradigm shift within the oil industry. CSR initiatives in this context play a
pivotal role in facilitating the transition to sustainable energy practices.
Companies are investing in research and development to explore alternative
energy sources, aligning their business strategies with the imperative for
sustainability (Endres, 2009; Idemudia, 2009). By embracing innovation
and diversification, these initiatives not only position oil companies for
future growth but also contribute to the broader goals of sustainable energy
and environmental responsibility.

In conclusion, the multifaceted challenges facing the oil sector require a
comprehensive and proactive approach, and CSR has emerged as a vital tool for
navigating this complex landscape. By addressing environmental concerns, fostering
community development, and driving innovation towards sustainable energy, CSR
initiatives within the oil sector are integral to shaping a more responsible and
sustainable future for the industry and the global community at large.

Methodology

This paper adopts a conceptual approach. Its objective is to examine and
analyze the current state of CSR practices related to sports within Azerbaijan's food,
financial, and oil sectors. Additionally, the existing literature regarding CSR in the
food, financial, and oil sectors has been explored to provide a foundational
understanding of the topic. A qualitative research approach, primarily the document
analysis method was employed for this study (Sanunders et al., 2016). Secondary
data concerning CSR activities and sports initiatives were sourced from annual
sustainability reports and the official websites of the respective companies.

Data Collection

Main Challenges. The main challenges of CSR in Azerbaijan can be grouped
into four categories:

1. Lack of Legislative Framework: One of the foremost challenges facing the
development of CSR in Azerbaijan is the absence of a comprehensive legislative
framework that would regulate CSR activities among companies in the country
(Gahramanova, 2022). The lack of such legal guidelines not only fails to provide
clear incentives for CSR but also creates conditions where companies may approach
these activities with caution or even disregard. Without a legal mandate,
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organizations often do not consider CSR as an integral part of their business
operations, leading to a lack of commitment to social responsibility initiatives.

2. Limited Awareness among Entrepreneurs: Another significant hurdle is
the relatively low level of awareness and understanding of CSR among
entrepreneurs and business leaders in Azerbaijan (Gahramanova, 2022). Many
business leaders are primarily focused on expanding their enterprises and
enhancing their financial bottom line. Consequently, CSR is often perceived
narrowly as a series of sponsorship and charity activities rather than a
comprehensive commitment to enhancing societal well-being. In this context, CSR is
often viewed as a promotional tool rather than a holistic approach to responsible
business.

3. Shortage of Local CSR Expertise: The development of CSR in Azerbaijan
is hampered by the scarcity of local experts and professionals who are adequately
trained in this field (Gahramanova, 2022; Guliyev, 2017). There is a notable absence
of educational programs and institutions that offer CSR-related courses or degrees
within the country. Furthermore, there is a dearth of informative materials and
resources available in the Azerbaijani language, which limits access to knowledge
about CSR practices and principles.

4. Absence of Knowledge Sharing: The lack of a culture of knowledge
sharing and collaborative efforts among organizations engaged in CSR activities is
another obstacle (Gahramanova, 2022; Guliyev, 2017). Currently, there is a limited
exchange of experiences, best practices, and expertise within the CSR community in
Azerbaijan. The absence of platforms for knowledge sharing and collaboration
impedes the development of effective CSR strategies and hinders the collective
growth of the field.

Main drivers of CSR. One of the main drivers of CSR in Azerbaijan is
globalization and international relations. Azerbaijan's increasingly globalized
economy and integration into the international business community have
significantly influenced CSR practices in the country. As Azerbaijani companies
seek to expand their market reach and engage in cross-border trade and investments,
they are exposed to global CSR standards and expectations. To remain competitive
and attractive to foreign partners and investors, businesses in Azerbaijan are
motivated to align their CSR initiatives with international norms. This alignment
serves as a means to enhance their reputation on a global scale, foster trust among
international stakeholders, and demonstrate a commitment to responsible and
sustainable business practices. Furthermore, as part of their global integration efforts,
Azerbaijani companies recognize the importance of adhering to ethical and
responsible conduct, reflecting positively on their brand image, and facilitating
access to international markets and partnerships (Guliyev, 2017).
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Secondly, stakeholder expectations and sustainable development goals
(SDGs) are also key drivers of CSR in Azerbaijan. The expectations of various
stakeholders, including investors, customers, and international organizations
operating in Azerbaijan, exert significant pressure on businesses to adopt CSR
practices. Stakeholders increasingly demand transparency, ethical conduct, and a
commitment to societal and environmental well-being from the companies they
engage with. Furthermore, Azerbaijan is committed to achieving the United Nations
SDGs. In line with these global objectives, businesses in the country are encouraged
to integrate CSR initiatives that align with SDGs, such as poverty reduction, gender
equality, and environmental sustainability. Meeting stakeholder expectations and
contributing to SDGs are driving forces motivating Azerbaijani companies to
incorporate CSR into their core business strategies and operations, ultimately
fostering positive social and environmental impacts while enhancing their corporate
reputation and competitiveness in the local and global markets (Guliyev, 2017,
Hasanov, 2018).

At last, Azerbaijani companies are increasingly driven to adopt CSR practices
by the recognition that a positive reputation and brand image are valuable assets in
a competitive marketplace. Businesses understand that consumers and investors
favour socially responsible companies, leading them to actively engage in CSR
initiatives. This commitment to social and environmental responsibility enhances
their reputation, fosters customer loyalty, boosts employee morale, and ultimately
provides a competitive edge. Azerbaijani businesses recognize that a strong brand
image contributes to long-term sustainability and profitability, making CSR
integration an essential component of their corporate strategy (Guliyev, 2017
Hasanov, 2018).

CSR in Food industry. CSR in the food industry involves businesses taking
responsibility for their impact on society, the environment, and their stakeholders. In
Azerbaijan, the food industry plays a significant role in the country's economy, and
CSR initiatives within this sector can have a substantial influence on the well-being
of the community and the environment (Ahmadov, 2015). In the context of CSR, it
should be noted that while several food companies operating in Azerbaijan have
implemented a range of CSR practices, like AzerSun, Gilan, and Milla, the focus on
sports-related initiatives remains relatively limited. Furthermore, it is important to
highlight that none of the food companies appear to publish dedicated annual
sustainability reports that specifically detail their engagements and efforts in sports-
related CSR. Instead, relevant information concerning their sport-focused CSR
initiatives is predominantly available on their official websites.

In the context of sport, the food industry’s CSR practices may occur in two ways:

e Sponsorship of Sporting Events: Many food companies in Azerbaijan
sponsor sporting events, teams, or tournaments. This not only promotes their
brands but also supports the development of sports in the country. These
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sponsorships often include providing funding for sports infrastructure and
equipment.

e Support for Youth Sports: Food companies support youth sports programs
and organizations. This can include providing financial assistance to young
athletes, offering scholarships, or contributing to the development of youth
sports facilities.

CSR in the Financial industry. In Azerbaijan, the financial industry stands out
as one of the top five leading sectors. Predominantly, commercial banks are the main
pillars of this sector, accounting for over 90% of its total assets. While there are other
entities like insurance companies and stock exchanges, they play a minor role,
making a limited impact on the overall vitality of the financial landscape
(Binyatzada, 2018).

In Azerbaijan, banks began their journey towards CSR in the early 2000s,
influenced by the oil sector's CSR efforts (AIBD, 1999). Currently, most Azerbaijani
banks have incorporated CSR practices, with a significant emphasis on supporting
sports. Prominent examples of such banks include Pasha Bank, Kapital Bank, and
the International Bank of Azerbaijan.

One remarkable case study is that of Pasha Bank, established in 2006. Pasha
Bank stands out as an exemplar of CSR commitment in the Azerbaijani banking
landscape. Notably, the institution has been actively involved in CSR initiatives and
has been publishing sustainability reports since 2011. It should be noted that Pasha
Bank holds the distinction of being the sole bank in Azerbaijan to regularly publish
sustainability reports, providing comprehensive insights into its CSR activities.
Importantly, these reports underscore the bank's distinct focus on sports-related CSR
initiatives, emphasizing its dedication to the development and promotion of sports
within the country. Notable examples of Pasha Bank's CSR initiatives include their
sponsorship of Azerbaijan's first Ironwoman triathlon, support for the Baku Cup
Tennis, and investment in a mini football stadium and basketball court in rural
regions (Pasha Bank, 2023).

CSR in the OQil industry. Azerbaijan is internationally recognized for its
substantial oil reserves, positioning it as a noteworthy global supplier in the energy
market. Since 2006, over 80% of Azerbaijan's export composition has been
attributed to oil, markedly influencing the nation's economic landscape. This reliance
on oil exports has significantly contributed to economic development, facilitating
infrastructural advancements such as the construction of roads and schools. Beyond
the role of an oil supplier, Azerbaijan actively engages in collaborative energy
projects with other nations, signifying its broader involvement in shaping global
energy strategies. (Figure 1). Nevertheless, Azerbaijan is proactively pursuing
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diversification strategies to fortify its economic resilience, reducing dependency on
oil revenues.

Figure 1: Oil exports of Azerbaijan annually
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Source: The State Statistics Committee of the Republic of Azerbaijan (2024)

This dominance highlights the oil sector's supremacy in Azerbaijan, making it
the country's leading industry. Currently, BP and SOCAR, two key corporations,
serve as the main operators in Azerbaijan's oil sector.

In the terms of CSR, SOCAR are is the leading one among Azerbaijani
companies. This corporations actively engage in CSR practices and demonstrate
their commitment by annually publishing sustainability reports. This proactive
engagement in CSR activities is often undertaken in collaboration with the
government or, at times, as a response to governmental incentives and requirements
(Mirzayev, 2013).

Table 1. Annual social expenditure of SOCAR

Year 2019 | 2020 | 2021

Total Social Expenditure (in million USD) 69.4 | 100.5  153.5
Source: SOCAR (2021)
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SOCAR demonstrates a strong commitment to its social responsibility by
acknowledging its role in the broader community and society. Engaging in various
social activities and actively supporting local development initiatives, SOCAR
allocated a substantial sum of 153.5 million USD in 2021 for these actions (Table
1). This financial commitment encompassed diverse areas such as sports, financial
associations, trade unions, education, and providing financial aid to individuals,
disabled veterans, and other deserving members of the community. Maintaining
transparency and accountability, SOCAR actively fosters an open dialogue with
local communities to gauge and address the social impact of its operations. In
addition to emphasizing positive social contributions, the company remains vigilant
in mitigating any adverse environmental effects associated with its activities. Beyond
direct financial assistance, SOCAR extends its support to various sectors, including
construction and repair workers, development education centers, and archaeological
museums across different regions. Furthermore, the company strategically invests in
infrastructure projects, contributing to the overall development and progress of
diverse regions within the country. Undertaking landscaping initiatives in various
parts of Azerbaijan, SOCAR not only fulfills its CSR but also enhances the aesthetic
and environmental quality of the areas in which it operates. This multifaceted
approach underscores SOCAR's dedication to creating a positive and sustainable
impact on both the social and environmental dimensions of the communities it serves
(SOCAR, 2021).

In the case of sports-related CSR initiatives, SOCAR has exemplified a
noteworthy dedication to elevating sporting events throughout Azerbaijan. Notably,
the company has a rich history of sponsorship, extending its support to the national
football teams, including the backing of prominent teams like "Neftchi." This
strategic sponsorship aligns with SOCAR's commitment to fostering national pride
and contributing to the vibrancy of the sporting culture within the country.

Beyond team sponsorships, SOCAR has emerged as a pivotal supporter of
diverse sporting events, underscoring its commitment to the grassroots development
of sports in Azerbaijan. The company has played a key role as a sponsor for events
such as the Caspian Cup Tournament, the U-14 League, and various tournaments
and leagues. By actively participating in these initiatives, SOCAR not only promotes
sports at various levels but also contributes significantly to the overall development
of the sporting ecosystem in Azerbaijan. By investing in the U-14 League, the
company directly contributes to the development of young athletes, laying the
groundwork for the future of Azerbaijani sports (SOCAR, 2021).
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Conclusion

Since gaining independence in 1991, Azerbaijan has made remarkable progress
in its food, finance, and oil sectors. This progress has been accompanied by the
growing importance of CSR practices, influenced by global standards, stakeholder
expectations, and a genuine commitment to societal and environmental well-being.

The study found 3 main conclusions as listed below:

e The food industry in Azerbaijan, represented by companies like AzerSun,
Gilan, and Milla, exhibits limited emphasis on sports-related CSR.
Information on such initiatives is often found on official websites rather than
in dedicated sustainability reports.

e The oil sector, led by SOCAR, showcases a robust commitment to CSR, with
a focus on various sectors, including sports. SOCAR's significant social
expenditure of 153.5 million USD in 2021 reflects its dedication to
community well-being, including sports initiatives.

¢ Both the financial and oil industries contribute to sustainable development
and positive social impact. Pasha Bank's investments in sports facilities and
SOCAR's diverse support, including education and healthcare, demonstrate
a holistic CSR approach with lasting benefits for the community and the
environment.

It should also be noted that, beyond the business advantages, these CSR
efforts reflect a deeper understanding of the role companies play in society. Sports,
serving as a bridge for unity, health, and national pride, have become an essential
component of CSR strategies across sectors in Azerbaijan. Challenges remain, from
the need for a structured legislative framework to a broader and more informed
engagement of entrepreneurs. The journey forward requires the development of local
skills, promoting platforms for sharing knowledge, and adopting a holistic view on
CSR that is more than just marketing efforts.

In conclusion, the trend of CSR in Azerbaijan is undeniably positive. With its
growing emphasis on CSR, especially in the context of sports, Azerbaijan is not only
bolstering its economic framework but also contributing significantly to the
development of its society. Companies™ collaborative efforts with stakeholders, the
government, and the community will be pivotal in realizing a vision of a more
sustainable, responsible, and inclusive Azerbaijan.
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XULASO

Azarbaycanda Korporativ Sosial Masuliyyati: Qida , Maliyya va Neft
sektorlarinda idman tagabbiislorinin xiisusi tahlili

Namiq MIRZOYEV
Debrecen Universiteti, Macaristan

Gyorgy SZABADOS
Debrecen Universiteti, Macaristan

Bu mogalo Azarbaycanin gida, maliyys va neft sektorlarinda Korporativ Sosial
Mosuliyyat (KSM) tosobbiislorinin tokamiiliinii vo cari vaziyyatini todqiq edir vo
KSM tocriibalorinin idman sonayesindo inteqrasiyasina xtisusi diqgeat yetirir.
Azorbaycan 1991-ci ildo miistaqillik oldo etdikdon sonra iqtisadi ¢otinliklorla
tizlogdi. Eyni zamanda, miixtalif sonaye saholorinde KSM tacriibalorinin gabul
edilmasina sabab olan xarici investisiyalar hesabina transformasiya marhalasinin do
sahidi oldu. ©dabiyyat icmalina nazeor salsag, qlobal standartlarin, maraqli tarsflarin
gozloantilorinin va sosial rifaha sadigliyin vacibliyi, KSM-nin totbiginin motivlori va
cotinliklorinin vurgulanmasi gostorilir. Metodoloji cahatdon, davamli inkisaf
hesabatlarindan va rosmi veb-sayt sirkotlorindon oldo edilon ikinci daracoli
moalumatlarin keyfiyyat tohlili ilo dostoklonon konseptual yanasma qobul edilir.
Azorbaycanda KSM-nin osas problemlori olarag, hiiqugi bazanin olmamast,
sahibkarlar arasinda mahdud maariflondirms, yerli tocriibanin olmamasi vo biliklorin
bolisdiiriilmamasi daxildir.Bu ¢atinliklara baxmayarag, KSM-nin asas harokatverici
qiivvalaring qloballasma, maraqli taraflorin gozlontilari va ragabastli bazarda miisbot
reputasiya dayarinin taninmasi daxildir.Qida sektorunda KSM tagobbiislori idman
tadbirlarina edilon sponsorlug va gonclorin idman programlarina edilon dastok
vasitasilo 6ziinii gostarir.Maliyys sektorunda Pasa Bank kimi banklar idmanla bagh
KSM-ys sadiqdirlar, neft sektorunda iss SOCAR kimi qurumlar 6énomli sosial
xarclar va idman tadbirlarine sponsorlug etmakls liderlik edir.
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Todgigatda bels naticays galmak olar ki, problemlorin olmasina baxmayaragq,
Azarbaycanda KSM tendensiyas1 miisbatdir vo hom iqtisadi inkisafa, hom do sosial
rifaha tohfasini verir. {dmanin KSM strategiyalarma inteqrasiyasi sirkotlorin milli
quirur va comiyyatin inkisafinin togviqinds rollarinin daha genis basa diistilmasini
oks etdirir.Galocokds bu sahads ganunvericilikdoki bosluglarin aradan galdirilmasi
Vo malumat miibadilasinin togviqi Azarbaycanda daha da davamli va inkliiziv olaraq
hayata kegirilocokdir.

Acgar sézlar: Korporativ Sosial Masuliyyst, Azarbaycanda korporativ sosial
mosuliyyat, idman proqramlari, inteqrasiya, davamli va inkliiziv, sosial rifah
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PE3IOME

KopnopaTtusnasi conuajJibHasi 0TBETCTBEHHOCTh B A3ep0aiiikane:
CIeNNAJIBHBIN AHATN3 CIIOPTHBHBIX HHUIMATHB B INIIEBOH, (UHAHCOBOI 1
He(TSAHOH oTpacasax

Hamuxk MUP3AEB
Yuusepcurer Jledpenena, Benrpus

Apépas CABAIOC
YuauBepcurer leOpeuena, Benrpus

B »TOli crathe paccMaTpHUBAETCs 3BOJIIOLMS M TEKYIIUWA CTATyC MHUIUATUB
KopIopaTtuBHOU coanbHoit otBeTcTBeHHOCTH (KCO) B numieBoM, GUHAHCOBOM H
HEPTIHOM ceKTopax AzepOaiikaHa, ¢ 0cOOBIM aKIICHTOM Ha MHTETPALIUIO MPAKTHK
KCO B cnoptuBHyro uamyctputo.llociae ooperenus HezaBucumoctd B 1991 romy
Azep0baiikaH CTONKHYJICS C YKOHOMHUYECKUMH TPYIHOCTSIMH.B TO ke Bpemsi OH
TaKke CcTajn cBugereneM (assl  TpaHchopMmauuu Onarogapsi HWHOCTPAaHHBIM
MHBECTULIMAM, KOTOpas mpuBena K BHexpeHuto npaktuku KCO B pazmuuHbIX
otpacisx.0O030p TUTEpPaTyphl MOAYCPKUBACT BaKHOCTH TNIOOAIBHBIX CTaHAAPTOB,
OKU/IaHUM 3aMHTEPECOBAHHBIX CTOPOH U  IPHUBEPKEHHOCTH COLUAIBHOMY
oOecrieueHunI0, MOTUBaIUK U ipobiieM BHeapenus KCO.

MeTomoIorn4ecKd NPUHAT KOHLENTYaJIbHbIM IOIXOMA, IOJKPEIICHHBIN
KayeCTBEHHbIM aHaJM30M BTOPHUYHBIX JAaHHBIX, IOJIYYEHHBIX H3 OTYETOB 00
YCTOMYMBOM pa3sBUTHH W OQUIMAIBHBIX BeO-caiiToB KoMmaHUi.OCHOBHbIE
npoosiemMsl KCO B AszepOaiipkaHe BKIIIOYAIOT OTCYTCTBUE 3aKOHOIATEIILHOM 0a3bl,
OTPaHMYEHHYIO OCBEJOMJICHHOCTh CpeIr TpeANpUHUMATENeH, OTCYTCTBUE
MECTHOTO OIBITAa U OTCYTCTBHE OOMeHa 3HaHMsAMHU.HecMoTps Ha 3TH mpoOieMsl,
OCHOBHBIMH JABIKyIUMH cuiamu KCO sBnsoTCS Ti00anu3anys, OXHUIAHUS
3aMHTEPECOBAHHBIX CTOPOH U NPU3HAHKE LIEHHOCTH MOJIOXKUTENBHON pemyTaluy Ha
KOHKypeHTHOM pbiHke. Muunuarusel KCO B nuiieBoli cdepe MposBIsSIOTCS depe3
CIIOHCOPCTBO CIIOPTHUBHBIX MEPONPUATHH U TOIAEPKKY MOJIOIEKHBIX CTIOPTUBHBIX
nporpamMM.B ¢unancoBom cekrope Takue Oanku, kak Pasha Bank, mpuBepxens
KCO, cBs3anHO#l co criopToM, a B HEQTSHOM CEKTOpE TaKHe YUPekICHHs, Kak
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SOCAR, auaupyioT, OCYIIECTBISS 3HAUUTEIBHBIC COLMAIBHBIE PACXOIbl U
CIIOHCUPYS CIIOPTUBHBIE MEPOIIPHUSITHSL.

B wuccnenmoBaHMM MOXHO cenaTh BBIBOA, YTO, HECMOTpS Ha NPOOJIEMBI,
teaaennus KCO B AzepOaiikane SBISETCS HOJIOXKUTEIFHON W CIIOCOOCTBYET Kak
9KOHOMHYECKOMY DPa3BHTHIO, TaK M COLMAIbHOMY OjarococrosHuto.lHTerpanus
criopta B crparerun KCO otpaxkaet Ooliee MHpOKOe TOHUMAHKE POJIM KOMITAHU B
HOOUIPEHNH HAIMOHAJIBHOW TOPIOCTH M Pa3BUTHH OOIIECTBA.

B Gymymem yctpaneH#e MpoOeioB B 3aKOHOIATENBCTBE M CONEHCTBIE 0OMEHY
uHpopmManmeir B 3Tol cdepe OyayT ocymiecTBiAThCsl B A3sepOaiimkaHe Oomee
YCTOWYMBBIM U HHKITIO3UBHBIM 00pa3oM.

Knrwoueevie cnoea: KoprnopaTuBHas  couuanbHash  OTBETCTBEHHOCTb,
KOpIIOpaTBHAs COIMalbHAs OTBETCTBEHHOCTh B AsepOaiilkaHe, CIIOPTHBHEIC
MPOrpaMMBbI, HHTETPaIlisl, YCTOWIMBOE ¥ HHKITIO3UBHOE, COIIMAILHOE 00ecTieueHue
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ELM VO INNOVATIV
TEXNOLOGIYALAR
JURNALI
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