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Aim and Scope of the Thesis 

The primary objective of this dissertation is to examine 

the role of book influencers and public libraries in the 

various dimensions of fostering a culture of reading. 

Furthermore, we examine how an effective, mutually 

beneficial collaboration can be established between them 

that, regardless of generation, contributes to increasing 

the desire to read, developing reading skills, and 

strengthening the social relevance of library services in 

the digital age. The thesis’s basic premise is that 

fostering a love of reading remains a key task for 

families, schools, and libraries (Radics, 2020; Szinger, 

2019), to which book influencers active in the online 

space now also contribute. 

 The choice of topic is motivated by the challenge 

that libraries must simultaneously meet the expectations 

of an evolving information society, maintain a constant 

online presence, and preserve their traditional role in 

fostering a culture of reading and building community 

(Arany-Nagy, 2021; Nagy, 2021; Dudás, 2018). 

Accordingly, we seek to answer the question of how the 

activities of book influencers can be integrated into the 
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strategies of public libraries. The study focuses on the 

question of how these actors can support one another in 

encouraging reading, shaping and developing reading 

attitudes, reaching readers, and thus fostering a culture of 

reading. 

 The theoretical foundation of our work is 

primarily based on relevant approaches from reading 

research, library science, media studies, and educational 

science. This thesis interprets the development of reading 

skills as a complex process determined by multiple 

factors, in which individual motivations, social patterns, 

the cultural environment, and digital communication 

platforms all play a decisive role. In our theoretical 

framework, we therefore draw on perspectives that 

address the social embeddedness of reading (Tóth, 2020a, 

b; Smith, 2019), the impact of social media (Collins, 

2021; Baym, 2018), the role of online intermediaries 

(Teixeira do Souto Pereira, 2025; Reddan et al., 2024; 

Szabó & Dani, 2023; Guld, 2020), as well as the 

changing functions and intermediary roles of libraries 

(IFLA, 2022; Kiszl & Fodor, 2022; Tóth, 2019). This 

approach allows us to examine the promotion of reading 
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not merely as a communicative or institutional task, but 

within the context of cultural mediation, community 

building, and educational support. 

 This research focuses on literacy education, 

which we approach from the perspective of the 

challenges posed by the 21st-century media environment 

and the information society (IFLA, 2022; Yap & 

Peñaflor, 2020). Accordingly, this dissertation pays 

particular attention to how public libraries—which have 

traditionally served as the center of reading culture—are 

adapting to the changed environment (Jawale, 2020), 

what new roles they must assume (Guthro, 2019; 

Ranganathan, 1931), and how they integrate social media 

and online content creation tools into their own services 

(Dani & Szabó, 2024; Akagha, 2021; Fodor, 2015). In 

this process, book influencers emerge as a new type of 

bridge-builder who can assist libraries (Reddan et al., 

2024). 

 The aim of this dissertation is to explore current 

practices of collaboration and the untapped potential they 

hold, drawing on empirical research. To this end, it 

employs both quantitative and qualitative methods: using 
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questionnaire surveys, semi-structured interviews, and 

case studies to examine the perspectives of various 

stakeholder groups—library users, librarians, institutional 

leaders, and influencers. 

 The research’s specific objectives include 

mapping the activities and motivations of book 

influencers, examining the use of social media in 

libraries, and identifying and analysing domestic and 

international best practices. The goal of the dissertation is 

to formulate recommendations that facilitate the 

systematic development of collaboration between 

libraries and influencers. These recommendations can 

contribute to the modernization of libraries, the 

expansion of the user base, and the enhancement of the 

social prestige of reading. 

 

Methodology 

To conduct our research, we employed the inter-

methodological type of triangulation (a central concept in 

typologies) within the framework of systematic 

perspective triangulation (Sántha, 2017; 2015). By 

combining these, we captured various aspects of the topic 
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to gain a deeper understanding (Sántha, 2013). Based on 

this, the study conducted in 2024 employed both 

qualitative and quantitative methods, including the 

analysis of social media platforms (Szabó, 2025; Light et 

al., 2018), semi-structured interviews with library 

directors (N=20) and professional book influencers 

(N=40), as well as online questionnaire surveys 

conducted among library visitors (N=459) and librarians 

(N=254). These methods were implemented at different 

phases of the research process, following the main-

method-sub method logic; thus, we followed a sequential 

planning model based on vertical logic (Creswell, 2012). 

First, we conducted the social media analysis. On the one 

hand, we examined the online presence of the libraries 

participating in the research; on the other hand, we 

created a database of book influencers. This was 

followed by the qualitative, semi-structured interviews 

that formed the focus of our research, and then the 

quantitative data collection took place. We analyzed the 

qualitative data using Atlas.ti 7.5.7, while the quantitative 

data was analyzed using IBM SPSS Statistics 20. 
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We formulated three research questions, as well 

as six preconditions regarding the qualitative dataset and 

six hypotheses related to quantitative research. Q1. What 

roles and responsibilities do various stakeholders (library 

directors, librarians, book influencers, and library 

visitors) attribute to libraries in promoting reading, and 

how is this reflected in literacy programs? P1a. Library 

directors and book influencers view libraries as 

complementary, supportive actors in literacy education 

and regard the promotion of reading as a strategic, 

program-planning task. H1a. Librarians and library 

visitors view libraries as supporting actors in reading 

education, while attributing a primary role to the family 

and school in the development of reading habits. P1b. 

Libraries’ programs, which combine experiential, digital, 

and community elements, as well as the online presence 

and activities of influencers, increase interest in reading, 

particularly among the younger generation. H1b. While 

older library visitors prefer traditional library programs, 

for young people, program type and generational 

characteristics determine participation levels. Q2. How 

do the digital space and social media tools shape reading 
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habits and book selection, and how do these changes 

affect reader behavior? P2a. The reading habits of book 

influencers are defined by variety, a preference for 

contemporary and popular works, and the constantly 

evolving nature of digital content creation. H2a. Different 

generations exhibit varying preferences in their reading 

habits; online book recommendations and social media 

activity have a significant impact on the reading choices 

of younger age groups. P2b. Digital literacy and a 

conscious social media presence play a key role in 

promoting reading. H2b. Librarians and library users 

with a more active social media presence rate online 

reading promotion activities as more effective and 

express greater trust in online book recommendations. 

Q3. What role do book influencers play in promoting 

reading? What conditions, mechanisms, and experiences 

characterize the collaboration between libraries and book 

influencers? P3a. Book influencers play an increasingly 

significant participatory role in the digital and social 

dimensions of reading promotion. H3a. Influencers are 

positive actors in the promotion of reading and are 

particularly effective in reaching younger age groups. 
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P3b. The success of creative collaboration between 

library directors and book influencers depends on mutual 

benefits. H3b. Collaboration between public libraries and 

book influencers are positively associated with the 

success of library programs and the participation of 

younger age groups, particularly when participants 

possess high digital literacy and collaborative roles are 

clearly defined. 

 

Results 

Based on the findings of this dissertation, we have 

organized our conclusions around six key areas: the 

scope of responsibility for promoting reading; library 

programs and initiatives aimed at fostering a culture of 

reading; reading habits and attitudes; the use of digital 

spaces and social media; an examination of the role of 

book influencers; and, last but not least, the central theme 

of the thesis: opportunities for collaboration between 

libraries and influencers. Of the six preconditions and six 

hypotheses, hypotheses H1b, H2b, and H3b were only 

partially fulfilled. 
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Based on the results, it can be concluded that the 

role of libraries in promoting reading is primarily 

supplementary and supportive, while the family and 

school remain the primary settings for fostering a love of 

reading. The participants in the study all confirmed the 

three-pillar model, in which the family, public education, 

and libraries contribute to the development of a reading 

culture in a complementary manner. The effectiveness of 

library activities depends largely on family and school 

background; therefore, fostering a reading culture can 

only be understood in the long term through a 

collaborative approach. All of this supports the premise 

and hypothesis that libraries play a supportive role, while 

the primary responsibility lies with the family and the 

school (P1a., H1a.). 

An analysis of literacy programs and initiatives 

has shown that library programs that combine 

experiential, community-based, and digital elements are 

indeed capable of increasing interest in reading, 

particularly among younger generations. Nevertheless, 

the effectiveness of these programs is also closely linked 

to the age group they target and how well the program 
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type aligns with the needs of the intended audience. 

According to the study’s findings, generational 

differences undoubtedly play a role; however, the overall 

level of participation remained low, as most library 

visitors have not yet engaged with these initiatives. This 

suggests that the awareness, visibility, and 

communication of the programs are key issues, and 

although the potential to reach different generations is 

real, its practical implementation requires further 

deliberate planning (P1b., H1b.). 

Regarding reading habits and book selection, the 

research clearly demonstrated that the digital world and 

social media play a decisive role in the transformation of 

reader behavior. Reading practices are multidimensional, 

and the groups studied exhibit a simultaneous presence of 

print, digital, and hybrid reading formats. For influencers, 

reading emerged as a diverse, constantly evolving 

activity linked to social media, in which contemporary 

and popular works played a prominent role. Online book 

recommendations and social media activity have a 

significant influence on younger age groups, while older 

readers tend to rely on more traditional sources of 
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information, such as recommendations from librarians. 

The results thus confirm that reading habits show 

generational differences, and that the online space is an 

increasingly important shaper of reading decisions (P2a., 

H2a.). 

The role of the digital space and social media in 

promoting reading has also been confirmed. According to 

the study, digital literacy and a conscious, active 

presence on social media are key factors in the 

effectiveness of literacy-building activities, particularly 

among library directors and book influencers. The results 

indicate that librarians and library visitors who are more 

active in the digital space consider online reading 

promotion initiatives to be more effective and are more 

open to online book recommendations. Social media use 

exhibits generational patterns, with varying levels of 

intensity and platform preferences across all age groups. 

Furthermore, a strong correlation can be observed 

between sharing reading experiences and following 

library pages, which further reinforces social media’s 

potential to foster reading habits. Despite all this, 

libraries’ online visibility is not automatic; rather, it 
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requires a deliberate digital strategy, targeted platform 

use, and continuous communication (P2b., H2b.). 

An examination of the role of book influencers 

consistently showed that these figures are significant, 

credible, and inspiring contributors to the promotion of 

reading. Book influencers serve as a bridge between 

reading materials and the audience; they are particularly 

effective in reaching younger age groups and play a 

community-building and motivational role. Among 

librarians and library visitors, awareness and acceptance 

of influencers vary, but overall show a positive trend, 

particularly among those who regularly follow book 

content creators. The results confirmed that influencers 

do indeed play a decisive role in the digital and social 

dimensions of promoting reading and contribute to 

increasing the visibility and relevance of library 

programs (P3a., H3a.). 

Finally, an examination of the collaboration 

between libraries and book influencers revealed that 

these partnerships hold significant potential for engaging 

reading communities and creating innovative, 

experience-based programs, but their operations do not 
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follow a uniform pattern. Based on the results, several 

forms of collaboration emerged, ranging from event-

based and community-building initiatives to campaign- 

and marketing-based solutions. The success of these 

collaborations depends on recognizing mutual benefits, 

trust, credibility, and clearly defined roles. Institutional 

leaders’ attitudes varied: for open-minded, creatively 

collaborative leaders, influencer partnerships enabled 

reaching new audience segments, while in other cases 

these were less integrated into strategic practice. 

Although the positive impact of these collaborations was 

evident in terms of increased visibility and reaching 

younger generations, this was not automatic; its extent 

was influenced by institutional openness, digital 

competence, and conscious strategic planning, so our 

final hypothesis was only partially confirmed (P3b., 

H3b.). 

The results show that the study’s theoretical 

assumptions have largely been confirmed, particularly 

regarding the supportive role of libraries, the importance 

of the digital environment, and the growing relevance of 

influencers. Where the evidence is weaker, it is not a lack 
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of attitudes but rather limitations in practical 

participation, visibility, and reach that account for the 

partial confirmation. 

 The novelty of this research is enhanced by the 

fact that we are exploring an area that has received little 

attention to date: the relationship between public libraries 

and book influencers. In this thesis, we systematically 

examine the connections between offline and online, 

personal and institutional reading promotion, supported 

by empirical data, while interpreting the library as an 

experience-based, community-oriented, and digital space. 

The triangulation-based methodology—involving four 

stakeholders: institutional leaders, book influencers, 

librarians, and library visitors—provides a complex 

picture of today’s ecosystem of reader education and 

highlights, among other things, that users are not always 

aware of the impact of library programs. The research 

explores the reading habits of younger generations, the 

types of attitudes held by library directors, and the 

possibilities for collaboration between libraries and 

influencers, which can contribute to strengthening the 

social role of libraries and reaching new reader groups. In 
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addition, we examined the BookTernet ecosystem, the 

functioning and impact of book content creation, 

emphasizing that influencers emerge as potential 

strategic partners for libraries in promoting reading. 
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